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摘  要 




































    At the beginning of the eighties of the last century, many developed countries 
implemented the strategy of servitization for manufacturing industry transformation 
and upgrading.Today, regardless of the manufacturing producing efficiency and the 
added value of manufacturing product or competition ability of manufacturing , the 
countries which in transition of servitization have obvious advantages than they are 
not . After the outbreak of the international financial crisis, the conflict and contra- 
dictions which hiding in the manufacturing in our country for a long time is concen- 
trated, resulting in the collapse of a large number of manufacturing enterprises in 
China, the historical mission of the transformation and upgrading of manufacturing is 
imminent. On how to achieve the transformation and upgrading of China's manu- 
facturing industry, a lot of substantial achievements around the global value chain, 
industrial structure, factor endowment and other aspects are made by scholars at home 
and abroad.But,the scholars have ignored a key problem that the unmarch of rapid 
change of service demand and the lagging of service supply and China's manu- 
facturing industry did not get a good development by this idear upon.In this paper,we 
believe that China's manufacturing industry can fulfill a promotion,if servitization 
become a optional strategy. On first half of this paper,we made a precise definition 
and distinction for servitization based on the successful servitization experience of 
manufacturing enterprise at home and abroad.An entire theoretical system were 
built,because of the analysis of the power and dynamic mechanism of manufacturing 
servitization and studies of the effect of manufacturing servitization. On the latter part 
of this thesis,all micro data of enterprises of China's A-share market were adopted to 
verificate the effect of servitization by the perspective of output. Unfortunately,we 
found that the outcome of data processing has proved that the performances of manu- 
facturing servitization are not so good and the results also show that the relationship 
between the ROA of manufacture and manufacturing servitization are meet the "U" 
















and the path of manufacturing servitization of China were described at the end of this 
paper . 
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